4éositive Interventions\ "

and Effective
Strategies:

B E 2id Mo







Make Lemon Meringue PIES

a_2>







0,

t

Come

We



Wel come t o Al



Wel come t o Co



b

The Business of Educating St


















~  Kids know what they are

. supposed to do, why should |
have to compliment the
= | them rewards, or offer ing

give |
tives
of any sort? -
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Triangle: Sugai & Horner 2005- Spinning pyramid: Riffel 2006



Whole Class
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A Typical Classroom
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Individual Interventions

These interventions are\
geared toward use on one
or a few students.







What would you do with this Ki
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Mositive
Reinforcement:

Social attention
Access to materials
Sensory Stimulation

Possible Functions

Escape from:
Activities
People
Sensory
Pain
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Analyzing Patterns

AJnder what circumstances or antecedent events is
the target behavior most/least likelyAVHEN?
WHERE? WHAT? WHO? WHY?

ANhat consequences or results predictably follow the
target behavior? WHAT DO THEY GET? WHAT
DO THEY AVOID?

ANhat broader issues are important influences on
behavior?

o b b 7z
\/LA\/L}\
















